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(Ahrensburg, August 2022). Christmas is the peak time for gloss paint 

markers, because they enable individual gift ideas, cards and decorative 

objects to be conjured up with total ease. As part of a wide-reaching 

Christmas campaign, edding is presenting its gloss paint markers and 

offering attractive displays to create in-store festive flair as well as boost 

visibility at the point of sale. 

As genuine all-rounders, the high-quality gloss paint markers from edding are 

perfect for decorating smooth or transparent surfaces such as coated paper, 

glass, metal and plastic. And because the ink is permanently opaque, even dark 

surfaces can be decorated in an array of beautiful colours. When this initiative 

was being developed, a lot of emphasis was placed on having an inspiring design 

to ensure a festive feel in stores – aimed at appealing to customers’ emotions 

and transporting them into a world of versatile markers.  



 

 
 

A wide selection of gloss paint markers 

Christmas time is a time for art and craft – many people who are otherwise rarely 

creative discover the joy of handicrafts and decorating in the run-up to Christmas. 

For beginners and more advanced DIY fans alike, the gloss paint markers from 

edding are the perfect choice for festive decorations. Not only can cards be given 

a shiny and opaque decorative finish, but so, too, can Christmas baubles made 

of plastic or glass or candle holders made of metal. The ink is weather-resistant 

and completely waterproof. It also dries quickly, even on smooth surfaces, so the 

design will not smudge. In total, there are four stroke widths and a selection of 22 

shades available – from shiny metallic hues to classic key colours and soft pastel 

shades. The offer is rounded off with attractive sets.  

Sales-supporting activities at the point of sale  

The new displays and promotional materials are presented in stylish black with 

touches of gold to ensure incentives to buy. Depending on the sales channel, 

retailers will be offered a range of different counter-top displays in the four colours 

that are in great demand over the festive period: gold, silver, copper and white. 

To boost visibility and increase the chance of impulse purchases, the attractive 

freestanding floor display unit is also being offered. It contains an even greater 

selection of colours and products, such as edding chalk markers for creative 

displays on mirrors, chalk boards and windows. For existing edding POS shop 

display units, there is even a festively themed slide-mount featuring inspiring 

Christmas motifs. This year, edding is also offering retailers quality customer 

brochures for free distribution to end users, packed with new DIY ideas involving 

edding gloss paint markers. 

As part of this all-encompassing initiative, edding is seeking to reach consumers 

through as many points of contact as possible to support in-store sales. This 

approach includes pictorial material and video guides for incorporation into 

retailers’ own online shops. In addition, there will be PR work, social media 

activities with competitions, online tutorials, newsletters to end users and co-



 

 
 

operation with wide-reaching influencers – not to mention optimum presentation 

at the point of sale in the various channels. 
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